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Scenario 1 
FULL LOCKDOWN

Scenario 2
LOCKDOWN RESTRICTIONS 

PARTIALLY LIFTED

Scenario 3

LOCKDOWN RESTRICTIONS 
SIGNIFICANTLY EASED

NI regional travel to Belfast allowed

Scenario 4
UK AND TRAVEL FROM CCE 
ALLOWED (but international 

borders closed)

Scenario 5
UNRESTRICTED TRAVEL WITH 

SAFETY PROTOCOLS AND 
MEASURES 

Shop local, Support Local, Welcome Back Belfast / We’re Ready, Are You?
Reactive and selective marketing & comms supporting reopened businesses safely, agile digital only marketing and day trip 
focus supporting PHA guidance. Welcome back messages, offers/updates

Home-Aways in Belfast / Our City’s Your City / Belfast in Blooming
High intensity, close to normal marketing, bolster campaign activity and seasonal destination marketing driving demand -
day & overnight trips.  Upbeat messaging, reassuring/ inspirational, confidence building: providing reasons to visit Belfast

Dream Now & Travel Later / Stay at Home & Stay Safe 
Inspirational/PHA messaging, at home activities, content, puzzles, jigsaws and competitions, 
keeping brand alive and destination awareness

Building Back Better: 
Our City, Your Planet / Greening 
Belfast/ Better in Belfast
Position Belfast as a Future City. 
Rebuilding Belfast profile as a leisure/ 
business destination,  promotion that 
stimulates demand, achieves growth & 
builds back business

Uniquely Belfast, Only in Belfast  / Belfast is Home / 
Wish you Were Here 
New video and content. Intensified & heavyweight Destination Belfast creative 
integrated tactical campaign approach to drive bookings: GB focus and IOI for 
staycations/repeat visits. Partnering industry, TI & TNI to integrate/maximise results











•

•

•

•

•

•

•

•







•

•

•

•

•

•

•

•

•

•










